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Anzeiger, the official publication of the Porsche Club of
America, Oregon Region, Inc., PO Box 5652, Portland,
Oregon 97228-5652, is published eleven times a year. 

The ideas, opinions and suggestions expressed are those
of the authors and no authentication is implied b y the
editors or publisher. Editorial contributions are wel-

comed. By the act of submission, the author expr essly
warrants that the submitted material is completely origi-
nal, that all rights are completely available, and that the
material in no way infringes on the rights of any other

person. The editor reserves the right to edit all materials
submitted for publication. The Porsche Club of

America, Oregon Region, Inc., has not authenticated
claims and guarantees as offered by advertisers in this
magazine and cannot assume liability for any pr oducts

or services advertised herein.

© 2012 Porsche Club of America, Oregon Region, Inc. 
All rights reserved.

All pieces reproduced in this issue are under prior copy-
right by the contributors. Nothing shown may be repro-
duced in any form without obtaining the permission of

the copyright owner.

http://oregonpca.org/

Anzeiger
(an' zī ger), noun, German

1. One who points out, indicates, shows.
2. One who informs.
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Classified Advertising

Classified ads are a free service provided to Oregon Region Porsche Club of
America members.

Ads will run for two issues. To submit, update, remove or renew an ad, send
an e-mail to classifieds@oregonpca.org. Copy received by the 15th of the
month will be included in the next issue of Anzeiger.

Each item is limited to 50 wor ds. When selling a complete car, submit copy
in this sequence: year, model, body style, additional features, mileage, price,
your name, phone number and an optional e-mail addr ess. Each ad may be
accompanied by a single photograph; however, inclusion is subject to the
availability of space.

Items offered for sale must be the personal pr operty of the member and not
connected with any commercial enterprise. Display advertising space at
nominal rates is available in Anzeiger for commercial products and services.

Non-members may place classified ads for $15 per ad ($25 with photo), per
issue. Items must adhere to the requirements stated above and are subject to
space availability. Mail payment—make checks payable to Oregon Region
PCA—to the address listed in the masthead under Treasurer.

Oregon Region Porsche Club of America reserves the right to reject or edit
any ad, is not responsible for any errors, and does not guarantee compliance
with the regulations of the Federal Trade Commission.

Looking for exposure to an audience of high-
end car enthusiasts? Anzeiger welcomes
your advertising. Our annual rates are

shown below; the per-issue rate is obtained b y
dividing the annual rate by 11.

All advertising is to be provided in a digital
format. Please contact Nancy Scott, nanscottde-
sign@gmail.com for exact physical dimensions,
mechanical specifications and requirements. The
rates below do not include the production of the
ad in digital format.

To place an advertisement in Anzeiger, email
Editor@oregonpca.org

Anzeiger Commercial Advertising

Outside back cover $3,150

Inside front cover $2,970

Inside back cover $2,736

Inside full page $2,502

2/3 page $2,124

1/2 page $1,656

1/4 page $1,143
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Oregon Region Events 2012
January, 2012
10 Board Meeting
18 Monthly Club Dinner and Social

February, 2012
7 Board Meeting
15 Monthly Club Dinner and Social
23 503 Motoring Tech Session

March, 2012
10 ORPCA/BMW ICS & Lapping @ PIR
13 Board Meeting
17 Driver Skills Clinic Test and Tune @ PIR
18 Autocross 1 @ PIR
21 Monthly Club Dinner and Social
24 Tech Session

April, 2012
7 Spring Clean
10 Board Meeting
18 Monthly Club Dinner and Social
29 Autocross 2 @ PIR

May, 2012
7 ORPCA/BMW HPDE @ PIR
8 Board Meeting
12 Arrive and Drive
16 Monthly Club Dinner and Social
19 HPDE @ ORP
20 HPDE Lapping @ ORP
20 Autocross 3 @ PIR

June, 2012
4 ORPCA/BMW HPDE @ PIR
9 Arrive & Drive
10 Autocross 4 @ PIR
12 Board Meeting
15-17 Rose Cup Races @ PIR
20 Monthly Club Dinner and Social
21-24 Northwest Passage

July, 2012
6-8 Portland Historic Races @ PIR
10 Board Meeting
14 Arrive & Drive

July, 2012, continued
14 HPDE @ ORP
15 HPDE Lapping @ ORP
15 Autocross 5 @ PIR
18 Monthly Club Dinner and Social
31 ORPCA/BMW HPDE @ PIR

August, 2012
5 Summer Picnic
11 Evo School @ Packwood
12 Autocross 6 @ Packwood
14 Board Meeting
15 Monthly Club Dinner and Social
18 Drive and Hike
23 ORPCA/BMW HPDE @ RMP
24-26 PCNA Special Event @ RMP
25 Covered Bridges Tour #3
26 Covered Bridges Tour #4
27 ORPCA/BMW HPDE @ PIR

September, 2012
8 Arrive & Drive
8 HPDE @ ORP
8 Sunset Swap Meet
9 HPDE Lapping @ ORP
9 Autocross 7 @ PIR
11 Board Meeting
19 Monthly Club Dinner and Social

October, 2012
9 Board Meeting
13 Arrive and Drive
14 HPDE Lapping Day @ PIR
17 Monthly Club Dinner and Social
20 Autocross 8 @ PIR

November, 2012
4 Autocross Awards Banquet
13 Board Meeting
14 Monthly Club Dinner and Social

December, 2012
8 Holiday Party
11 Board Meeting



EXPIRES: 12/31/12

www.marquemotors.com
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Ihope you and your families enjoyed the holiday season. It’s always nice to spend quality time with friends and
family. It sounds intuitive to say that but I think many people get so caught up with the str esses of travelling and
shopping that they loose sight of the r eal purpose of Christmas each y ear.  

You should have already received the new Membership Directory, the 2012 Calendar and the Anzeiger Annual that
recaps the major events of 2011. I would be v ery interested in hearing from members regarding the content of

this printed edition of  magazine and what w e might do to improve it when we publish it again next y ear.

We hope you enjoyed the Christmas Party. The new board intends to upgrade this ev ent for 2012 with perhaps a
different location along with improved food and beverages. This is based on valuable input that we received by

members at the last board meeting.
The charitable donations will contin-
ue to be a focus for the ev ening but
we think a better quality overall
event is in order. 

Additionally, we plan to improve
the venue, food and beverages for

the summer picnic in 2012. The
summer picnic and Christmas par ty
are the main two ways we can thank
our members on an ongoing basis
every six months or so. The board
can fortunately now financially
afford to “give back” to members a
little more by improving the quality
of these two events while perhaps
reducing the entry fees as well. 

Our new board of directors met on January 10 and we provided all of the new and old directors a list of general
responsibilities for 2012. We shifted a few tasks around with the existing board in order to give them more

depth of experience. We assigned the new board with event responsibilities that hopefully will not overburden them
until they get their feet on the gr ound. 

We will begin publishing minutes of all of our BOD meetings on our w ebsite this year. Our new board secretary
Joe McQueen has designed an excellent format that I think everyone will enjoy reading. It has been several years
since we published minutes in the Anzeiger and hopefully members will find it easier to follo w along with what your
board is doing. Always remember that you are welcome to attend our monthly BOD meetings as w ell and speak up
during the open session at the end of the formal agenda. 
(Continued next page) 

FROM 
THE

PRESIDENT
Jim North

Changes to Picnic and Party Slated for 2012

Photo from 2010 Summer Picnic by Bob Ellis.
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PRESIDENT’S MESSAGE, CONTINUED

(Continued from next page) 

We will be working with our new Treasurer John Brams in closing the financial books for the club this month.
We should be able to approve the results at the February meeting so that members can see it published in

Anzeiger this spring. We had a slight loss for 2011 primarily due to the ne w website costs as well as the costs of
automating the very critical membership function within the club . 

The new website continues to be a focus for us as w e attempt to make it the primar y way we communicate to
members. Remember to logon to the members only section pr operly with your first initial and last name as the

user name. The password is your national PCA number. 

This will be a light month for activities for the club as it is ev ery year about this time. As always, please check the
website for updates on upcoming events this spring and load them into y our calendar now.

Please feel free to contact me at pr esident@oregonpca.org  with any input you may have regarding club matters.
You can also pose your questions on our website and I see all of those as w ell.  I may not always answ er the web-

site questions personally but I will do my best to ensur e that someone else does.

Let’s make this a great year! �

Securities and Financial Planning offered through LPL Financial, member FINRA/SIPC. *As reported by Financial Planning magazine, June 1996-2011, based on total revenue.

Tribune Wealth Management is committed to building long-lasting relationships based on 

our honorable business practices and mutual trust and respect with our clients. Our caring and 

knowledgeable team has the experience to help you select investment tools and strategies designed

to protect and grow your wealth, while offering you our signature client service, in which your 

needs always come first.

We are backed by the resources of LPL Financial, the nation’s largest independent broker/dealer.* 

This relationship provides us with industry-leading, unbiased research and a comprehensive array

of tools, resources and technology. Because LPL Financial has no proprietary products to sell, 

we have the freedom to offer objective financial guidance and investment recommendations.

SERVING YOUR NEEDS, PROTECTING YOUR WEALTH

   Comprehensive Financial Planning

   Investment Management

   Insurance and Risk Management

   Estate and Retirement Planning

ERIC WISHAN, M.A., WMS
LPL Financial Planner

 503.603.0880
888.603.0880

eric.wishan@lpl.com
www.tribunewealth.com
10200 SW Greenburg Road, 
Suite 300, Portland, OR 97223

mailto:president@oregonpca.org
mailto:eric.wishan@lpl.com
http://www.tribunewealth.com
www.tribunewealth.com


Look for both Porsche and Audi
to compete at the highest lev el
at LeMans this year or next.

Ferdinand Piech , head of Porsche
parent VW Group—told Auto Motor
und Sport that he’d like to see both
marques competing in the LMP1
category at the French classic, one
running on gasoline (Porsche), and
one on Diesel (Audi).  Time will tell.

A930 coupe that was stolen more
than 23 years ago turned up in

late October—without an engine—
in an outbound shipping container at
the Port of Los Angeles, reported the
Los Angeles Times; the car was on the
verge of being shipped to the
Netherlands.  A chance inspection by Customs service personnel who ran the car ’s VIN revealed that the 1976 Turbo
had been boosted in Las Vegas in 1988.  Along the line, the car had been r e-registered in New Jersey, Florida, and
Washington state, but nobody could explain why the car ’s VIN hadn’t earlier popped up as stolen.  There was no evi-
dence that the last listed owner knew the car was hot.  I ts legal owner is the insurance company that had paid the
Nevada owner a settlement, and it has taken possessions of the r olling chassis.

My quest this past fall to locate and pur chase a set of new winter tires for our new AWD daily driver proved an
interesting exercise, which might prove beneficial to others. This isn’t to denigrate any of the r etailers involved

(names are omitted to protect the innocent), but simply to sho w that advertised prices are not the final word. My
original plan, after securing a set of extra rims for winter use, was to buy ne w tires at a local membership-required Big
Box that sends out a little coupon booklet ev ery quarter.  I’ve used the coupon book for tir es a couple of times in
recent years and have been quite satisfied with it, since the price includes an immediate $70 r ebate on a set of four.
Although I was ready to buy from said Big Box again, my wife suggested that I ask ar ound elsewhere first. So I began
calling the three other major retail outlets that carry the same brand. Here’s where things got interesting. 

The first of these stores quoted me a price for a set of tir es, including mounting, balancing, and installation—plus a
similar rebate—then asked “How does that compare to other places you’ve checked with?”  I r eplied that it was con-
siderably higher, by about $100, and thanked him for his time. The second company’s quote was also higher, but
closer, and the third store’s quote was identical to the first. S oon after I hung up the phone, the last stor e called back,
and said he’d match my lowest quote. I agreed, went in a few days later, and made the purchase. 
(Continued on next page)
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STILL
PLAYS

WITH CARS
Peter Linsky

Tire Purchase Negotiations Yield Helpful Lesson 



(Continued from previous page)
Bottom line, literally, was that he

cut a hundred bucks off his initial
quote to make the sale. I sense that in
today’s economic climate, smart busi-
nesses are doing what they must to
remain competitive and gain cus-
tomers. Next time you go tire shop-
ping, test the water. Posted prices are
more flexible that you might think. 

Here we go again.  The widespread
flooding that swept across the

east coast and parts of the Gulf
region in August and September will
likely bring a ton of “used” cars to the resale markets this winter and next spring.  B e very wary of any car offered for
a suspiciously below-market price; there’s a chance—just a chance—that it might hav e sustained water damage on the
other side of the country.  Thousands of these vehicles will have been written off as total losses b y their owners’ insur-
ance companies, but there’s nothing stopping someone from buying the totaled car at auction and tr ying to resell it
somewhere else far, far away.  Have any late-model car you are interested in carefully inspected for any signs of sub-
mersion—silt in tough-to-reach places, a musty odor, water stains where there shouldn’t be any—and as the TV ad
suggests, ask for the Car Fax.  If the title has been branded, y ou’ll soon know.  Flood-damaged cars can be the basis
for a good race car, but little else.

Until next month, drive safely! �

STILL PLAYS WITH CARS, CONTINUED
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In Memorium: Jeff Welch

When was the last time you drove your Porsche? Yesterday, last week, last
month? You may not exactly remember the day, but you remember the
experience and the enthusiasm when you were in the Porsche. The

word enthusiasm embodies what Jeff Welch brought when it involved Porsches,
travel, Dalmatian dogs, home remodeling, architecture—including his most
recent project, the Eliot Tower in downtown Portland. He and his wife Carol
lived a life that most of us could only dr eam of, let alone have the opportunity to
experience. Did I mention that he also was v ery involved with golf, skiing and
his new passion, boating? When I first became acquainted with J eff years ago at
an Arrive & Drive, I was truly impressed with this enthusiast’s desire to inform
and solve various auto issues. A true problem-solver that enjoyed helping others,
whether it was cars, electronics, home projects or career paths. When I was in
Jeff ’s company I always felt he was a good listener and attentiv e in conversation,

something that has become less common in these e-days.
Jeff passed away in early Jan 2012 leaving his wife, family, many friends and colleagues stunned and shocked. H e had

given so much in his youthful 52 years and all expected his journey to last much, much longer . We will miss that
youthful grin and cheerful enthusiasm that he brought to many occasions. Next time you are in your Porsche take a
moment and reflect, because we never know how many more rides there may be in that favorite Porsche.

Eric Freedle

Photo by REUTERS (Dan Anderson)



Driving hazards come in a vari-
ety of forms, and for owners
of nice sports cars the perils

faced in parking lots can pale to those
seen on the open road.  

For some drivers; parking lot eti-
quette permits car-to-car contact.
Allowing one’s car door to rest against
the adjacent car or just letting a door
swing into the next car, is acceptable.

If a driver is not sure how close the
car in front is, then using the “Braille
method” by creeping forward until it
is felt is not uncommon.  

The obvious solution is to not use
parking lots, but for many enthusiasts
part of enjoying a Porsche comes
through driving it and that includes
running errands and using public
parking areas.  

Below are a few suggestions to help
minimize parking lot damage. 

#1:  Look and listen using 360
degree situational awareness.

Drivers backing out of parking spots have limited vision and are sometimes distracted with children, food, bever-
ages or phones.  A head disappearing into a car or back-up lights coming on may be the only warning that a car is
about to start backing.  

A driver with 360 degree situational awareness will be aware of any cars beginning to backup allo wing them to take
immediate corrective action.

Horns can help, but they will not stop a car .  Sometimes the solution is a quick (and car eful) tap on the brake or
gas.

#2:  Avoid parking next to uncared for vehicles and/or vehicles with uncaring or unaware drivers and passengers.  
Vehicles in “rough” condition; dents, scrapes or extr emely dirty vehicles can reflect a driver’s lack of care for their

car and likely other cars as w ell.
Avoid parking next to “kiddy haulers” children can and do swing open doors car elessly and parents struggling with

babies and baby seats often need additional room, even if it means putting a door against the next car .
(Continued on next page)

THE 
DRIVER’S
CORNER

Paul Goudy

Time to Park It
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(Continued on next page)
#3:  Avoid parking next to large coupes.

Coupes have oversized doors with an extended r each, often into the next
parking spot.  Particularly avoid parking downhill from an adjacent coupe. 

#4:  Look for end spaces and spaces next to handicap parking grids.
End spaces expose the car only on one side.  I f a driver is careful, they can

park close to the opposite wall or curbing, thus incr easing the distance to the
adjacent car.

As an added feature it is not unusual for an end space to be slightly larger
then the rest of the spaces.  

Parking spaces next to handicap grids (the cr oss-marked area next to handi-
cap spaces) are “choice parking” spots since it is unlawful for people to par k
on the grids.

#5:  Avoid parking downhill from shopping carts.  
Grocery stores, home improvement stores, etc. often have carts in their

parking areas.  A wayward cart can leave a nasty scratch or dent on the side of
a nice sports car.

#6:  Avoid taking multiple spaces when parking.

Using multiple spaces to park a nice
car has been known to agitate some
individuals who take out their class
envy by scratching the offending car.  

Consider parking in a more seclud-
ed area (but where the car is still visi-
ble).  Others may park nearby, but
they will likely be enthusiasts.

#7:  Know when it is time to “park
it.”

All drives come to an end and the
time has come for me to “park” my
monthly column, “The Driver’s
Corner.”

My sincere thanks for being given
the opportunity to write a column in
the Anzeiger and for the many kind
comments I have received from read-
ers over the past year.  

In the future I hope to continue
writing occasional driving articles and
until then I will be looking for y ou in
the corners. �

DRIVERS CORNER, CONTINUED
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Photo by Ryan Segraves
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“Concours or racecourse, of course!”

Serving the Pacific Northwest since 1989

Factory Certified Paint                                      
“Glasurit” Refinishing System. The exclusive
only paint specified by Porsche, it’s the paint
that is on new Porsches and has been for
years. Why accept anything else?

Factory Certified Collision Equipment
“Celette” Dedicated Fixture straightening
system. We have factory exact fixtures for
most Porsche, Ferrari, BMW & Mercedes
models new & old. Few Oregon shops have
a Celette or Carbench. Ours have been in
use since 1997, most of the others are new.
Experience? You do the math.

Factory Certified Wheel Alignment
“Beissbarth” Germany’s finest alignment
equipment. To get that Factory Exact align-
ment, or to align highly modified suspension
we trust Beissbarth's accuracy.

High-End European Collision Repairs           
Vintage Racecar Restoration

Suspension Geometry Upgrades

21916 Ferry Rd. S., PO Box 307, Mehama, OR  97384        1.877.489.2520 

www.matrixintegrated.cc
www.canyonautorebody.com
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Just as the song says “I t’s the most wonderful time of the year,” this holiday season brought some surprises to a fe w
of us.  The surprises will come to the childr en who receive a toy that was donated at the Christmas par ty this year
that may have had to go without, if it was not for the donations. The toy donation table, as can be seen on the
website, was over flowing with new toys. The warming effect of child’s smile is priceless.  

It was great to see my fellow Porsche club members all dressed up for this special ev ent at the Aquariva Restaurant
in southwest Portland, near the Avalon Hotel.  The restaurant gave everybody a choice of meat, fish, or v egetarian
dish along with the salad, br ead, and desserts that were provided.  After eating, there was a small dance floor for the
members to “cut up the rug” and dance the night away with a DJ spinning the tunes.  

Prior to the dancing, the y early awards ceremony was held.  Six awards were given out for members special contri-
butions to the ORPCA in 2011.  B ig congratulations go to: 

Chuck Bergeron received the “President’s Award”
Bob Schatz earned the “Enthusiast of the Year”
Kim Taylor was given the “Mark Donohue Award”
Paul Goudy earned the “Gear of the Year”
Eric Wishan was the “New Member of the Year”

On a personal note, my smile was v ery bright as my husband and I w ere surprised that we won the “Family of the
Year” award this season.  We want to give special thanks to all the boar d members this award.  

After the awards ceremony, the 2012 board members were announced.  The outgoing members were presented
with jackets as a special thanks, as the ne w board members stepped in to take o ver and try to fill the big shoes they
left behind.  

At the end of the night, ev erybody was exiting to next y ear’s adventures and wishing everybody a merry Christmas
and a happy new year.  Some members headed back to their beautiful Porsches to drive home, while some took the
option to spend the night at the hotel to continue the ev ening.  �

Holiday Party 2011
by Cristy Johnson / Photos by Bob Ellis
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HOLIDAY PARTY, CONTINUED
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Porsche owners again demonstrated their charitable nature by assisting the Portland Police Bureau’s Sunshine
Division at the annual Christmas food bo x stuffing. In years past this event has consisted of two differ ent oper-
ations: (1) sorting multiple thousands of food items which had been donated and storing them accor ding to

type and; (2) filling cardboard boxes with enough food for a nice holiday dinner to be deliv ered to needy families in
the Portland area.

Well folks, there is a new Sheriff in
town and the order of the day was
strictly to fill food boxes; three thou-
sand five hundred of them at for ty-
two pounds each. To save everyone the
trouble of pulling out a calculator that
totals one hundred forty seven thou-
sand pounds of food handled. 

Everyone seemed to have a good
time, no food fights broke out, and we
all suffered significant sore muscles the
next day. The food box stuffing took
place over two days December 12th
and 14th. Naturally that left a lot of
donated food which had yet to be
sorted… welcome December 19th and
another couple hundred thousand
pounds of food in bins and barr els. 

Not all the crew managed to make
the photos but suffice it to say their
assistance was appreciated.

Sunshine in a Box
by Jim Ayers / Photos by Marlene MacEwan
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It all started with cupholders,”
declared my friend, explaining why
he and his wife had sold their

motorcycles a few years ago. “I was rid-
ing in traffic and glanced over into the
next lane to see a young woman in a
Honda Civic intently carrying on a cell
phone conversation instead of concen-
trating on her driving.”  Watching the
other driver unconsciously wander
from her lane toward his, he decided at
that moment that he didn’t want to die
that way, a victim of a driv er distracted
by something she deemed more impor-
tant than staying in her own lane at
highway speeds. He is an experienced
motorcycle rider and also a former
sports car racer who understands the
need for concentration and situational awareness behind the wheel or handlebars.  

“I think it all star ted with cupholders,” he repeated.  His family happens to own a VW dealership, among others,
and years ago he was attending a dealer meeting at VW in Wolfsburg. Someone asked why VW hadn’t begun
installing cupholders in their new models as the Japanese had started to do. VW executives, he said became rather
angry. “They said automobiles were not supposed to be places to eat and drink, but simply for driving, and driv ers
were supposed to focus on that single task. As J apanese automakers began installing more “conveniences” for
American buyers, VW sales slipped, and soon, ev en VW began installing cupholders.

How far we have come. Cupholders are the least of our worries. New cars today come with all manner of complex
entertainment sources, built-in navigation screens, and other devices that conspir e, whether we realize it or not, to
draw our eyes and minds away from the most important task at hand—driving.  Note that I haven’t yet mentioned
the most insidious distractions of all, cell phone use and texting, which ar e blamed for so large an incr ease in distract-
ed-driving crashes—especially among younger drivers—that even the Federal government now wants states to ban
both immediately as a threat to the public’s safety and well-being. 

What are we to make of this? When did automobiles and trucks become an extension of our living r ooms or
offices?  Is it because we can’t get everything done that needs doing in our normal wor k day (assuming we’re lucky
enough to still have a job)?  Is it because we can’t stand solitude for any length of time, ar e so hungry for human
social interaction that we can’t bear to be away from our home PCs, Apples, or telephones for any amount of time?
“Crackberries” is how some observers refer to those little hand-held devices because their use has become so addic-
tive. 

Tomorrow, when you are driving to work or to the store, glance around in traffic and take note of what other driv-
ers are doing. I’ll bet that you’ll see at least one with a cellphone tucked up to an ear or chattering away on a hands-
free phone (which experts say is no less distracting—we really can’t multi-task the way we think we can), or worse
still, spot someone with a texting device in hand, paying mor e attention to the message than the r oad.  Stay away
from them—they’re on their way to kill someone. �

It All Started with Cupholders ...
by Peter Linsky

WHEN DID AUTOMOBILES AND TRUCKS BECOME AN EXTENSION OF OUR LIVING ROOMS OR
OFFICES?  IS IT BEC AUSE WE CAN’T STAND SOLITUDE FOR ANY LENGTH OF TIME?  



It’s winter and it seems save for the
frenetic holidays, the world has
gone to sleep … when they’re not at

work. Squirrels are gathering nuts and
some of our friends have disappeared
… as nuts will. Cars lay under wraps
waiting for money or laid bar e for the
inevitable update, refresh, or mainte-
nance. It’s called downtime.

Unlike cars that require maintenance,
we often ignore our own requirements.
We rush through the holidays with a
pause here and there reflecting on the
past and the future and before you
know it we are back to our routines
and that update, refresh, or mainte-
nance we need is passed over.

I only recall this because we finally
got our Eurovan back from the body shop after thr ee months and it looks better than ev er, save for the need of a
radio fix which coincidently our Boxster needs as well.  I’m thinking that in those three months it took to makeover
our van I could have made-over my own pathetic body. After losing some family and a health scar e here and there I
realize I need to get more exercise than taking a shower.

One of the most overlooked aspects of driving is good health. Those of us who follow racing are perhaps a bit more
aware of it but most of us think that because will w e’ll never see the G-loads of a GP car w e consider it academic.
Indeed, I suspect many of us would be so physically tax ed by just one lap in a high caliber racecar , it would be hard
to remember any of the observations we made on a siting lap , even as a passenger. 

Interestingly, Porsche has a fitness program for professional drivers. In fact, there’s a whole fitness ‘centre’ in the UK
as explained here. http://www.porsche.com/silverstone/en/human-performance-center/  Looking at this, I figur e if
Porsche is doing this, it might be good to do something for myself . 

It’s not just the body mechanics I’m talking about here. Those of us with regular exercise regimens are probably
okay on that score. We also need to be aware of the more insidious things such as poor vision, chr onic illness, sub-
stance or alcohol abuse, and dare I say it … aging. H ow can you drive well without good peripheral vision? How can
you judge the speed of v ehicle when your sugar levels are out of sorts? Are you going to have a good time on the sec-
ond day of a tour after too much wine on F riday night? How can you be successful at autocross without remember-
ing where the course goes? 

I have trouble with that last one sometimes under normal cir cumstances! By that I mean: I haven’t imbibed a bit
too much the night before. I’m not under the weather. There isn’t an aspect of life that isn’t pre-occupying my mind
(i.e. I’m paying attention). 

Situational awareness, physical coordination, anticipation, good vision and judgment ar e key to enjoying any
ORPCA event but also essential to keeping y ourself, and everyone else, safe. I want you to think about that for a
moment. Think about it because we’re all counting on you.  

Earlier this month I saw my doctor for my annual physical exam. E very time we get together he always mentions
some aspect of physical exercise and I respond positively as he casts a jaundiced ey e. I’m going to make downtime
count this year. �

Downtime
by Randy Stolz
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http://www.porsche.com/silverstone/en/human-performance-center/


ANZEIGER / January-February 2012 20

February Social & Dinner
Wednesday, February 15, 6:00 to 8:30 p.m.
East India Company Grill & Bar
821 SW 11th Avenue
Portland, OR  
www.eastindiacopdx.com

Hosted by: Safder Rabbani
Social Hour: 6:00 pm – 7:00 pm
Dinner Hour: 7:00 pm – 8:30 pm
RSVP:  socialevents@oregonpca.org

Come join your Porsche family for a “Family Style” dining experi-
ence! East India Co Grill & Bar offers a delectable journey and
redefines the perception of Indian food. The romantic interior

combines seductive Indian richness and sparkle, with dramatic lighting,
and 1800s sepia photographs.

Subtle complex marinades using time honored Indian grilling meth-
ods created by seasoned master chefs reflect the food trends in today’s
India. The menu remains true to classic Indian recipes but is served
with verve and style. All of this along with their hospitality and inno va-
tive signature cocktails makes for a unique dining experience.

At the end of the ev ening the Porsche packers will adjourn to The
Gotham Tavern, 2240 N. Interstate, Portland, OR 97227.

Club
Event

Pre-Spring Prep Event
Thursday, February 23, 6:00 to 8:00 p.m.

503 Motoring
5703 SW Arctic Drive
Beaverton, OR  97005
www.503motoring.com
RSVP: eric@wishan.com

Join 503 Motoring and The PCA for an evening of fun and information. Come and
check out 503 Motoring and learn about ser vices and products that will prepare you
and your Porsche for the upcoming spring and summer.  

In this open forum we will talk BREMBO braking upgrades with Bob Chmelka
from Race Technologies in California.  

Also joining us will be ESCORT’s National Director of Sales, Brady Siebert to talk
about the newest tech offerings in radar/laser defense for y our vehicle.   

Other topics for the evening include paint correction and protection as well as vehi-
cle appraisals and valuations.  

Come and find out how to protect yourself, your investment and your Porsche with
503 Motoring.

Light food and drink will be av ailable. Looking forward to seeing you there.
More complete information: http://www.oregonpca.org/wp-

content/uploads/2012/01/porsche-503-event-info.pdf

Photo by Terry Petersen

http://www.eastindiacopdx.com
mailto:socialevents@oregonpca.org
http://www.503motoring.com
mailto:eric@wishan.com
http://www.oregonpca.org/wp-content/uploads/2012/01/porsche-503-event-info.pdf
http://www.oregonpca.org/wp-content/uploads/2012/01/porsche-503-event-info.pdf
http://www.oregonpca.org/wp-content/uploads/2012/01/porsche-503-event-info.pdf
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Auto Upholstery

Guy’s Interiors . . . . . . . . . . . . . . . 503.224.8657

Collector Cars

Monte Shelton Motors . . . . . . . . . 503.224.3232

Financial Advisor

Morgan Stanley . . . . . . . . . . . . . . 503.221.6262

Mortgage Banking

Summit Mortgage . . . . . . . . . . . . 503.819.9712

Paint and Body Works

JM Motorsports . . . . . . . . . . . . . . 360.577.9171

Porsche Service & Repair

Canyon Auto Rebody. . . . . . . . . . 877.489.2520

Collision Rebuilders . . . . . . . . . . . 503.226.6311

Heckmann Thiemann . . . . . . . . . . 503.233.4809

Marque Motors . . . . . . . . . . . . . . 503.293.5386

Matrix Integrated . . . . . . . . . . . . . 503.443.1141

Stuttgart Autotech  . . . . . . . . . . 503.635.3098

Sunset Imports  . . . . . . . . . . . . . 503.641.8600

Porsche Sales & Service

Carrera Motors  . . . . . . . . . . . . . 541.382.1711

Sunset Imports  . . . . . . . . . . . . . 503.641.8600

Tires & Wheels

A-n-T Tire & Wheel  . . . . . . . . . . 503.236.2106

Wealth Management

Tribune Wealth Management  . . 503.603.0880

Wheel Polishing & Repair

Skip’s WheelWerks  . . . . . . . . . . 503.641.8001

Resource Directory

email us at wheelwerks@yahoo.com

mailto:James.North@mssb.com
mailto:wheelwerks@yahoo.com
www.stuttgartautotech.com
www.skipswheelwerks.com


GUY’s
IINNTTEERRIIOORR RREESSTTOORRAATTIIOONNSS
FULL-SERVICE AUTO UPHOLSTERY

ORIGINAL & CUSTOM INTERIORS

Sports, Luxury, Exotic and Classics
Foreign and Domestic

CONVERTIBLE TOPS - A SPECIALTY

LEATHER RESTORATION

DYEING AND COLOR MATCHING

550033//222244--88665577
2016 NE Alberta St.

Portland, OR  97211

The Finest
Upholstery
for Your Car

Guy Recordon

Jim Enger

Morgan Stanley does not render advice on tax and tax accounting matters to clients. This material was not
intended or written to be used, and it cannot be used by any taxpayer, for the purpose of avoiding penalties
that may be imposed on the taxpayer under U.S. federal tax laws.
Investments and services are offered through Morgan Stanley & Co., Incorporated, member SIPC. 
© 2007 Morgan Stanley.
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Jim North
Financial Advisor
Morgan Stanley Smith Barney
1001 SW 5th Ave. Suite 2200
Portland, OR  97204
James.North@mssb.com
(503) 221-6262 (direct)
(503) 221-8602 (fax)
(800) 767-7824 (toll free)

Your status in life calls for sophisticated estate
planning solutions. If wealth preservation has
become as important to you as wealth genera-
tion, then it’s time for Morgan Stanley’s person-
alized trust and estate planning solutions.

Personal trusts are customized estate planning
tools used to:
n  Control and preserve wealth
n  Help reduce tax liabilities
n  Plan for asset distribution to heirs/charities

To discover how Morgan Stanley’s considerable
wealth management experience, along with the trust
services and fiduciary experience of Morgan Stanley
Trust, N.A., can help you meet your wealth preserva-
tion goals, please call.

mailto:James.North@mssb.com
www.tracksideracetires.com
www.monteshelton.com
www.morganstanley.com
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Announcing the Anzeiger
Cover Photo Contest!

Grab your camera, and take your best shot. Send in your best Porsche-related photo, and
maybe it will appear on an upcoming co ver of Anzeiger, the Oregon Region’s award-winning
magazine. Enter as often as you like.

Details: Picture Format: Remember that the cover is vertically orient-
ed. That’s Portrait if you are a technical type. I f you aren’t, that means
turn your camera sideways.

Remember that many digital cameras and softwar e compress the
image so much that it becomes unprintable when w e try to blow it up
to usable size. To not waste your time and perfect photo, set your cam-
era for its highest resolution. That’s the one that uses the most memor y.

The fame: Winners will receive major credit in the magazine, so all
your Porsche friends will know how great a talent you are.

Send your entries to: Bob Schatz, Photo Editor. at 
bob@allusaarchitecture.com

mailto:bob@allusaarchitecture.com
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ecobiz.org

www.collisionrebuilders.net
www.heckmannthiemann.com
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Wilkommen
Michael Galassi

1967 911 S

Craig Hannum
1962 365 B

Steven Hanson
1999 Black

Dustin Harder
1996 911 Turbo

William and Julie Headley
2012 911 4S

Joshua and Kimberley
Horner

1961 356B

John Linde
2006 911

William Malone
2000 911

Skip Molen
1986 928S

Paul and Jean Patsis
2004 Boxster

Craig Bosch
2006 Cayman S

Marty and Denise Cronin
2006 Cayenne

Dave and Julie 
Landolf

2011 911

Edward and Sandra
Lindquist

1969 cp Black

Todd and Yvonne Neiss
2001 Carrera

R C and Robin  Klemm
2004 911 4S

Anniversaries
5 Year Anniversary

Mark Barondes and Caitlin Swan
Richard and Lynn Gabriel
Denny and Candy Fryrear

David and Cameron Larson
Kurt and Jackie Leipzig

Jon and Shar Stuart
John and D’Alene White

10 Year Anniversary
Stefan Brown and Rebecca Hathhorn

Kim Taylor

15 Year Anniversary

Scott and Karrlee Foster
Skip and Crystal Stanaway

20 Year Anniversary

Bob and Peggy Gilder
Mike O’Neil and Jillian Martin-O’Neil

25 Year Anniversary

John and Mark Caldwell
Charles and Denise Foote

30 Year Anniversary

Robert and Claudia Rand



� OTHER
Hoosier A6 autocross tires.  Sizes work well for Cayman
and Boxster.  1 set excellent condition 245/35/18
fronts, 275/35/18 rears, also 3 each of the pr evious
front and rear tires well used but good for practice,
spares, etc. $750.  Barry (360)210-7900 (2/12)

Dunlop Direzza Sport Z1 Star Spec extreme perform-
ance summer tires.  Sizes works well for Cayman and
probably Boxsters.   245/40/18 fronts and 275/35/18
rears.  Fronts worn more than rears.  Good tread for
autocross or track use.  $250    B arry (360)210-7900
(2/12)

OZ Allegarita HLT super lightweight wheels for
Cayman/Boxster.  8.5x18 fronts and 10x18 rears.
Excellent condition.  $1,200 (2/12)

Barry  (360)210-7900 (2/12)

ROAD or TRACK DAYS – Yokohama Advan Neova
AD07 Tires

2ea 205/50R17 @ 7/32” left - $100. 2ea 255/40R17 @
6/32” left. $200

http://www.tirerack.com/tires/tires.jsp?tireMake=Yokoh
ama&tireModel=ADVAN+Neova+AD07  

Randy - 503.524.8888 paellero@comcast.net (10/11)

GT-3 Wheels and Michelin Pilot Sport Cup tires

for sale. Take-off wheels from my 2007 GT-3 totally
stock, with Tire Pressure Monitor Sensors. Only 4000
miles and wheels are in near perfect condition! Front
tires 40% tread, rears have 25% left. $2250.

mark.mueller@gmscpa.com, Salem Oregon. (503)559-

0385 (cell) or (503)581-7788 (work). (10/11)

GT-3 Rear Wheels from 997 GT-3 less than 1000
miles, perfect condition, Tire Pressure Monitor Sensors
and “GT-3” center caps. $1000 for the pair .

mark.mueller@gmscpa.com, Salem Oregon. (503)559-

0385 (cell) or (503)581-7788 (work). (10/11)

See page 4 for information 
on placing Marketplace
advertising
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Marketplace

Looking Ahead to Spring Driving Events!
March, 2012
10 ORPCA/BMW ICS & Lapping 

@ PIR
17 Driver Skills Clinic Test and Tune 

@ PIR
18 Autocross 1 @ PIR
24 Tech Session

April, 2012
7 Spring Clean
29 Autocross 2 @ PIR

May, 2012
7 ORPCA/BMW HPDE @ PIR
12 Arrive and Drive
19 HPDE @ ORP
20 HPDE Lapping @ ORP
20 Autocross 3 @ PIR

Arrive & Drive

Autocross HPDE

http://www.tirerack.com/tires/tires.jsp?tireMake=Yokoh
mailto:paellero@comcast.net
mailto:mark.mueller@gmscpa.com
mailto:mark.mueller@gmscpa.com



