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Anzeiger, the official publication of the Porsche Club of
America, Oregon Region, Inc., PO Box 5652, Portland,
Oregon 97228-5652, is published eleven times a year. 

The ideas, opinions and suggestions expressed are those
of the authors and no authentication is implied b y the
editors or publisher. Editorial contributions are wel-

comed. By the act of submission, the author expr essly
warrants that the submitted material is completely origi-
nal, that all rights are completely available, and that the
material in no way infringes on the rights of any other

person. The editor reserves the right to edit all materials
submitted for publication. The Porsche Club of

America, Oregon Region, Inc., has not authenticated
claims and guarantees as offered by advertisers in this
magazine and cannot assume liability for any pr oducts

or services advertised herein.

© 2012 Porsche Club of America, Oregon Region, Inc. 
All rights reserved.

All pieces reproduced in this issue are under prior copy-
right by the contributors. Nothing shown may be repro-
duced in any form without obtaining the permission of

the copyright owner.

http://oregonpca.org/

Anzeiger
(an' zī ger), noun, German

1. One who points out, indicates, shows.
2. One who informs.
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Kathleen Ellis
pastpresident
@oregonpca.org

MEMBERSHIP CHAIR 
Eric Wishan
membership@oregonpca.org

Classified Advertising

Classified ads are a free service provided to Oregon Region Porsche Club of
America members.

Ads will run for two issues. To submit, update, remove or renew an ad, send
an e-mail to classifieds@oregonpca.org. Copy received by the 15th of the
month will be included in the next issue of Anzeiger.

Each item is limited to 50 wor ds. When selling a complete car, submit copy
in this sequence: year, model, body style, additional features, mileage, price,
your name, phone number and an optional e-mail addr ess. Each ad may be
accompanied by a single photograph; however, inclusion is subject to the
availability of space.

Items offered for sale must be the personal pr operty of the member and not
connected with any commercial enterprise. Display advertising space at
nominal rates is available in Anzeiger for commercial products and services.

Non-members may place classified ads for $15 per ad ($25 with photo), per
issue. Items must adhere to the requirements stated above and are subject to
space availability. Mail payment—make checks payable to Oregon Region
PCA—to the address listed in the masthead under Treasurer.

Oregon Region Porsche Club of America reserves the right to reject or edit
any ad, is not responsible for any errors, and does not guarantee compliance
with the regulations of the Federal Trade Commission.

Looking for exposure to an audience of high-
end car enthusiasts? Anzeiger welcomes
your advertising. Our annual rates are

shown below; the per-issue rate is obtained b y
dividing the annual rate by 11.

All advertising is to be provided in a digital
format. Please contact Nancy Scott, nanscottde-
sign@gmail.com for exact physical dimensions,
mechanical specifications and requirements. The
rates below do not include the production of the
ad in digital format.

To place an advertisement in Anzeiger, email
Editor@oregonpca.org

Anzeiger Commercial Advertising

Outside back cover $3,150

Inside front cover $2,970

Inside back cover $2,736

Inside full page $2,502

2/3 page $2,124

1/2 page $1,656

1/4 page $1,143
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Oregon Region Events 2012
November, 2012

4 Autocross Awards Banquet

13 Board Meeting

14 Monthly Club Dinner and Social

December, 2012

2 Holiday Party

11 Board Meeting

One 
Enchanted
Evening

2012 Holiday Party 

Sunday,
December 2, 2012
5:30 - 11:00 p.m.

See complete details 
on page 24



EXPIRES: 12/31/12

www.marquemotors.com
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The rains have begun and the
skies are grey, but driving is
still fun in the fall. You simply

need to raise your windows and
drive to a fun destination. This time
of year also gives you the opportuni-
ty to visit the track and learn about
driving at the limits of adhesion
when the asphalt is wet. Finally, your
favorite repair shop should be able to
schedule your car in much easier this
time of year after the inevitable sum-
mer crush!  

Our next board meeting is at 6:30
p.m. on the second Tuesday this
month, which is November 13. Join
us at Dangs Thai Kitchen in Lake
Oswego which is in the downtown
area with the main entrance off of
Highway 43 just North of Avenue A.
We would love to hear your
thoughts during the “Opens” at the
end of the meeting. 

At the next meeting we have several interesting items on the agenda. Kim Taylor will be bringing the ne wly refur-
bished annual awards trophies for us to enjoy. These will be stored in a climate controlled environment at the home
of Secretary Joe McQueen. She will also update the board regarding her team’s ideas to better promote Drivers
Education events next year.  Bob Schatz and Eric Wishan will share with us the newly designed and printed ORPCA
windshield cards that we will all place on Porsches we see parked around the city without visible PCA stickers. 

Also at the meeting Bob Schatz will r eview the progress of the Anzeiger Annual.  Doug Twitchell will give us an
update on the status of the 2013 Calendar that will be mailed out in D ecember in the same envelope as the club
Directory and Anzeiger Annual. Gary Chapman will update us on the ne w Autocross wireless timing equipment that
his team is requesting as part of the 2013 budget. Gary is also going to r eport on his research with E. C. Mueller
regarding club sponsors that might be inter ested in attend the monthly dinner socials and sharing a little about what
they do with members. (Continued on next page)

FROM 
THE

PRESIDENT
Jim North

November Board Meeting Features Varied Topics

Fall driving can be “wet and wild!” Photo by Mike Pinto
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PRESIDENT’S MESSAGE, CONTINUED

(Continued from previous page)
On Sunday, November 4, the Autocross awards banquet will be held to name the annual winners of the v arious rac-

ing classes. Our monthly dinner meeting will be held N ovember 14 and is a fun and r elaxing way for new members
to introduce themselves to the club. 

Finally, don’t forget to go online to motorspor treg.com and sign up for the H oliday Party this year. Marlene
MacEwan and her team have planned a tremendous event for you at Portland Golf Club on December 2.  The Board
of Directors voted to subsidize the event this year, so you will pay less and enjoy more as we radically improve the
venue, food and beverages. We also will hire the Design Band to play popular dance music instead of having our typi-
cal DJ for this event. We will be handing out six annual club awar ds to deserving members. Finally, Toys for Tots will
be the beneficiary of our members who bring unwrapped gifts for deser ving children. 

Please visit our Members section on the ORPCA website and review the newly posted member roster. We will
attempt to keep this current as we receive the newly updated monthly data from the National PCA club. This is a
great way for new members to keep up with other members they meet in the club .  Don’t forget to update your mem-
bership profile online from time to time on PCA.org. This data drops directly down from National to ORPCA to
automatically form our regional database as well. 

Please check the ORPCA website for updates on upcoming events this fall. Registration for many events is simply a
matter of logging on to motorspor treg.com and this website also allows you to sign up for many other non P orsche
club events in the Northwest if you so desire. Expand your horizons! n

Morgan Stanley does not render advice on tax and tax accounting matters to clients. This material was not
intended or written to be used, and it cannot be used by any taxpayer, for the purpose of avoiding penalties
that may be imposed on the taxpayer under U.S. federal tax laws.
Investments and services are offered through Morgan Stanley & Co., Incorporated, member SIPC. 
© 2007 Morgan Stanley.

Jim North
Financial Advisor
Morgan Stanley Smith Barney
1001 SW 5th Ave. Suite 2200
Portland, OR  97204
James.North@mssb.com
(503) 221-6262 (direct)
(503) 221-8602 (fax)
(800) 767-7824 (toll free)

Your status in life calls for sophisticated estate
planning solutions. If wealth preservation has
become as important to you as wealth genera-
tion, then it’s time for Morgan Stanley’s person-
alized trust and estate planning solutions.

Personal trusts are customized estate planning
tools used to:
n  Control and preserve wealth
n  Help reduce tax liabilities
n  Plan for asset distribution to heirs/charities

To discover how Morgan Stanley’s considerable
wealth management experience, along with the trust
services and fiduciary experience of Morgan Stanley
Trust, N.A., can help you meet your wealth preserva-
tion goals, please call.

mailto:James.North@mssb.com
www.morganstanley.com


Idoubt that anyone would have to work very hard to convince us of the
fact, but the firm Marketing Information Services, best known for its
broad range of Customer Satisfaction surveys, says Porsche remains the car

brand with the most appeal her e in the U.S.  
Its latest “APEAL” (“Automotive Performance, Execution, and Layout”) sur-

vey finds that based on inter views with some 75,000 people who bought ne w
cars between November 2011 and February 2012, Porsche is the most appeal-
ing.  Ten different factors were integrated into the final score. Heck, they
could have simply saved the time and effor t and just asked us! 

If you are thinking about buying a ne w car in the next fe w years, but aren’t
knocked out by the rather drab palette of paint colors offer ed by your favorite
manufacturers, take heart. In late July, BASF Automotive Coatings, a major
supplier of automotive paint, released its annual forecast of color trends, and
it predicts a change of direction.  Looking around as you idle in traffic, you’ll
likely note that the predominant colors of late-model cars tend to be silv er,
gray, black, dark reds, white, and shades of taupe. S eeing a Porsche or
Corvette in Speed Yellow is absolutely startling.  If you miss the days when
cars were available in what we’d loosely call “Jelly-bean” or “Easter-egg” hues, as I do, the pictur e is going to improve
a bit. BASF told Paul Eisenstein of The Detroit Bureau website that it anticipates a surge of “naturally cultivated”
tones.  For all you earth muffins, that means more organic shades of green, blue, brown, copper, and berry.  For the
past decade, black, white, and silv er have accounted for between 50 and 80 percent of new cars. They reflect the con-
sumer’s view of the economy.  Brighter colors suggest better days may be coming.

Now, what will Porsche/VW/Audi/Lamborghini/Bentley do?  The Feds have finally issued that long-awaited ne w
mileage standard that will require auto manufacturers to almost double the average fuel economy of new cars and
trucks by 2025.   The new standards, mandating a CAFÉ average of 54.5 miles per gallon beginning with the 2025
model year, likely will force fleets to grow the number of their Zero-emissions, most likely all-electric, vehicles as well
as improve the mileage of everything else they produce. 

While we’re on the technology front, here’s something quite amazing…
http://blogs.scientificamerican.com/observations/2012/07/26/smart-headlights-let-drivers-see-through-rain-and-

snow/
Back to Porsche … Did you see the news items concerning the company’s decision to support the efforts of private

owners to campaign their historic racers in vintage ev ents’ Porsche Motorsport North America’s soon-to-be-complet-
ed West Coast Experience Center near Los Angeles will pr ovide repair, restoration, maintenance, and even storage
services.  Watch for details.

Until next time, drive carefully! n
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STILL
PLAYS

WITH CARS
Peter Linsky

Brighter Paint Colors may Signal Better Days Ahead

Photo by Jodi Ellis

http://blogs.scientificamerican.com/observations/2012/07/26/smart-headlights-let-drivers-see-through-rain-and-snow/Back
http://blogs.scientificamerican.com/observations/2012/07/26/smart-headlights-let-drivers-see-through-rain-and-snow/Back
http://blogs.scientificamerican.com/observations/2012/07/26/smart-headlights-let-drivers-see-through-rain-and-snow/Back


Seems like the older I get the mor e self-discipline is required. Just lazy I guess. It’s not personal habits or tasks
around the house. I’m talking about my ever increasing dependency on Technology. It’s all too easy to slip into
the ease and convenience of our personal electronic devices and never return to our life skills ... Until the

devices fail. 
About two years ago I finally broke down and bought a por table GPS for Ann as a “Xmas P resent.” I had resisted

this temptation, believing in my own sharply developed sense of direction, gained from years of devotion to map
study, and a brief stint with the Scouts.  (I still hav e my “Handbook for Boys” just in case I need to make any shelters
involving lashings). 

I duly installed said Xmas present in Ann’s car and, curiously, found myself using her car whenev er I could. I’d use
the GPS for such great adventures as going to the grocery store (about three blocks away). I found it gr eat for driving
in the city at night, as I no longer had to actually r ead obscured neighborhood street signs. Gone were the days of
narrow escapes from disaster; like the time I dr ove our RX-7 down an unmarked boat ramp one foggy morning,
(Continued on next page)

SPINNEN

Randy Stolz

Navigation ... the Convenient Truth
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SPINNEN, CONTINUED

(Continued from previous page) thankfully missing the river by a couple of feet. Life was good; use of the GPS was
now taken for granted until our S ebring, Florida, trip this past spring.

I have a penchant for finding shor tcuts, especially if it avoids freeways. Unfortunately, this has a downside of get-
ting me into trouble when I’m in a strange place.  I had packed the GPS in my duffle to use when w e arrived in
Orlando. It was 1:00 a.m. Upon loading our stuff in the r ental car, I plugged it in and waited and waited while the
message “Acquiring Satellites” loomed. After two minutes, I r ealized the airport garage was blocking the satellites so I
quickly started the car and zoomed off out of the airpor t. Once free from the concrete jungle, the thing star ted trying
to navigate from our home in Portland (?).

I’m on one of those multi-lane r oads that run around and through airports and I head south as I had planned,
thinking this was the shor test route while using the GPS. I t turned out to be the longest r oute, as we didn’t have any
idea where we were going once we left the airport.  Visions of driving into a swamp seemed possible so I star ted look-
ing for an exit to park and reset the system and figure things out. 

There we were, way past midnight, off to the side of some unkno wn road having a “disagreement” about which way
to get to Winter Haven, FL. We had just spent the previous eight hours either on a plane or in an airpor t so we were
dog–tired and our patience was wearing thin. The unit’s battery and our own batteries had drained to the point of
failure, needing quite a bit of time to r ecover. Ann asked, “Where’s the map?” I said, “In my bag, in the back.” And
so, we found our way to the hotel arriving ar ound 2:30 a.m., about an hour later than w e planned—when time, not
distance, counted the most. So much for labor-saving devices; if I’d spent that hour learning the r oute on the plane,
we’d be snug in bed.

That incident was singular and I hav e learned to keep an eye on battery condition before setting off. Even though I
update maps every six months, I’ve found that unless the batter y is in the green, it seems to run home to momma. 

This addiction to technology also manifests itself in a mor e sinister way. It’s not as extreme as Albert and Rita
Chretien, who got lost near E lko, Nevada, on a road trip from BC to Vegas due to GPS battery failure, but last April
we were running around Phoenix to different places. I found myself just plugging in the addr ess and following the
thing even though I’ve been covering the same roads over and over again. Normally, after as many trips over the same
roads I would LEARN where I’m going and be able to pr edict where a place is and know where to turn to get to it,
especially if I’ve been there before. The “dumbing down” and ensuing MENTAL LAZINESS left me with no r eal
sense of direction, aside from where the sun is in the sky and major landmar ks. 

This is bad news. I really need to stop using the damn thing for trivial situations. I t’s cheating me out of obser ving
the real world and dulling the one thing w e all need desperately, the ability to reason. So now I temper my use of the
GPS, preferring not to succumb to the same fr ustrations as experienced by those new iPhone users. I ALWAYS take
an appropriate map, just like I used to .

Still, I still use the GPS occasionally and ev ery time I use my own route or take independent action I experience
about two seconds of self-esteem only to be br ought back down by the now most annoying word in the English lan-
guage  ... RECALCULATING. 

– KEEP SPINNEN 

THIS IS BAD NEWS. I REALLY NEED TO STOP USING THE DAMN THING FOR TRIVIAL SITUATIONS. IT’S
CHEATING ME OUT OF OBSERVING THE REAL WORLD AND DULLING THE ONE THING WE ALL NEED
DESPERATELY,THE ABILITY TO REASON.
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“Concours or racecourse, of course!”

Serving the Pacific Northwest since 1989

Factory Certified Paint                                      
“Glasurit” Refinishing System. The exclusive
only paint specified by Porsche, it’s the paint
that is on new Porsches and has been for
years. Why accept anything else?

Factory Certified Collision Equipment
“Celette” Dedicated Fixture straightening
system. We have factory exact fixtures for
most Porsche, Ferrari, BMW & Mercedes
models new & old. Few Oregon shops have
a Celette or Carbench. Ours have been in
use since 1997, most of the others ar e new.
Experience? You do the math.

Factory Certified Wheel Alignment
“Beissbarth” Germany’s finest alignment
equipment. To get that Factory Exact align-
ment, or to align highly modified suspension
we trust Beissbarth's accuracy.

High-End European Collision Repairs           
Vintage Racecar Restoration

Suspension Geometry Upgrades

21916 Ferry Rd. SE, Stayton, OR  97383    1.877.489.2520    car@wvi.com            

mailto:car@wvi.com
www.matrixintegrated.cc
www.canyonautorebody.com


The Year of the Hats:
Monterey Car Week as Seen from 
Beneath the Bill of Various Baseball Caps 
Story and Photos by Peter Linsky

When packing for a couple of w eeks in the sun/drizzle/fog typical of the M onterey peninsula in August, I
always pack a couple of ball caps to pr otect myself from sunburn or to just keep dr y.  Sometimes I’ll come
home with an extra racing-related cap, but this year was out of the ordinary; I found myself not only w ear-

ing a variety of figurative hats in the responsibility department, but becoming a literal magnet for other , less common
bits of topside couture. 

You might be aware from my earlier writings that Mazda Raceway Laguna Seca is slowly upgrading the first week-
end of its annual Rolex Motorsports Reunion, the “Pre-Reunion,” and this year organizers arranged a “Pre-Pre-
Reunion Party” in downtown Monterey.  About two dozen drivers agreed to drive their various race cars from the
track into Monterey (with CHP escort), place them on a closed-off str eet near the Portola Hotel, and allow my
announcing colleague Paul Duchene and myself to inter view them and describe their cars for passers-b y who might
otherwise not be aware of the week’s events. Since Cobra was to be the celebrated mar que this year, Paul and I were
given special Reunion ballcaps with a big Cobra logo on the fr ont. That was number One. 

Number Two came into my possession when I paused at the paddock space of Ranson Webster, who always brings
out his collection of fine vintage Porsches, which includes a Speedster, an Abarth, a 956, and an extr emely pretty
Kremer 935 that had been raced at LeM ans in 1980 with Japanese sponsorship. I stopped to chat with his cr ew chief,
and mentioned that I had just picked up a 1/43 diecast model of that par ticular 935 a day or two earlier , and that I
loved its unique white-and-pink livery.  “Well, then, you gotta have one of these!” he grinned, and after r ummaging
around in Webster’s transporter, emerged with a white and pink cap embr oidered with the Japanese sponsor’s various
logos. That’s a keeper, but I’m still trying to find something to wear it with!

Number Three arrived the following Saturday, when Paul and I received our bag of materials for the R eunion week-
end.  Included was a regulation Mazda Raceway Laguna Seca cap. Number Four was one I had to get up v ery early to
score. Hagerty Insurance sponsors what’s become known as “The Dawn Patrol” (Continued on next page)
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(Continued fron previous page) at the Pebble Beach Concours. This exercise honors those desperate souls—usually
photographers and hotel guests—foolhardy enough to get up v ery early on Concours Sunday to watch the first cars
arrive to be “loaded” onto the 18th Fairway.  Because it’s usually chilly, windy, and sometimes drizzling at 5 a.m., I
tend to get there around 6 a.m., but for those determined early risers, H agerty’s provides free coffee and donuts, a
practice that began years ago. It also distributes special ball caps pr oclaiming “Coffee, donuts, tradition, Hagerty
Dawn Patrol,”  Hagerty says it only brings a couple of doz en new hats each year. This year’s caps were Day-Glo
orange, and in the pre-dawn darkness, it looked as if ther e were a bunch of highway safety cones milling ar ound, try-
ing to stay warm. Fun? Yes, but next year I’ll probably sleep in that extra hour.

The Concours itself always brings out not just beautiful cars, but inter esting cars that one might other wise never
see. Example: A 1935 Hoffman X8 sedan, a one-off prototype with a rear-mounted X8 engine.  Imagine, if you will,
a pair of water-cooled V4s back to back. It works, but the original builder didn’t have enough money to put it into
production. You can find a nice video clip at J ay Leno’s Garage on YouTube. Leno was fascinated by the car. The
“Cars of the Maharajahs” class included the famous “Swan Car” with its carved wood bodywork … and its accompa-
nying children’s “Cygnet.” 

I enjoy trying to spot potential “Best of Show” candidates, and I got a couple of them right this y ear—but com-
pletely missed the eventual winner, a Saoutchik-bodied 1928 Mercedes sports torpedo. A nice car, but it didn’t float
my boat. I later read that it edged out one of the other finalists that lost a critical point because some scr ews weren’t
lined up “properly.”  (Continued on next page)
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MONTEREY CAR WEEK, CONTINUED

Motorsports Reunion – The best race of the weekend – A Stingray bests a Ferrari 250LM.



(Continued from previous page) I do need, or would cer tainly enjoy, more Monterey Car Weeks like this one.  As
noted, August is usually damp and foggy on the peninsula, but this y ear we awakened to bright sunshine almost ev ery
day our first week in Carmel, a most unusual occurr ence.  While the Marine Layer was evident over Monterey in the
early morning, it usually burned off quickly. Overall, I’ll rate the weather as B-plus this year, almost perfect at Laguna
Seca, and nearly perfect at Pebble Beach as far as photography is concerned, which is to say o vercast. 

This year’s Reunion races brought out some great old cars, including a 1907 R enault Vanderbilt Cup racer from
Phoenix.  This amazing three-ton beast is capable of almost 90 miles an hour , and its owner says he hit over 60 sever-
al times over the weekend, something that would frighten me o ut of my socks. There were several terrific races,
including one that saw Reno’s Terry Gough drive his 1967 Corvette 327 roadster to a narrow victory over Rob
Walton’s Ferrari 275LM coupe. Walton had earlier put his rar e Cobra Daytona Coupe off the track, bending the alu-
minum somewhat. It was a hoot to watch mor e than 40 real Cobra racing cars slug it out in their o wn race. Carroll
Shelby would have been proud. And while we’re on the subject of Cobras, I had a chance meeting with an older gen-
tleman named John Chun. Odds are you’ve never heard of this guy, but his story is quite wonderful.  Here’s a link to
a Minneapolis newspaper story about him that appeared shortly before he left for Monterey.  I think you’ll enjoy it:

http://www.startribune.com/lifestyle/165662766.html?refer=y 
Because of new work assignments at the track, I couldn’t attend any auctions, although I got to the Bonhams pr e-

view for a few hours. After-action reports from the half-dozen auctions scattered over the week suggested gross sales
of more than 260 million dollars, signaling that high-end cars with gr eat pedigrees are still in demand. Based on
reported after-action “private treaty” sales, the total could be ev en greater. Two cars topped the  $11 million mar k, led
by a 1936 Mercedes Benz 540K Spezial Roadster that went for $11.77M and the Ford GT40 used to help film the
movie Le Mans going for $11M.
Sales were slower down-market. The
Carmel Concours on the Avenue was
again outstanding, and of course the
traditional Pebble Beach Tour
d’Elegance brought some wonderful
classic and sports cars into Carmel
where they could be inspected and
heard at close hand. The Legends of
the Autobahn show in Carmel Valley
was much improved, and half again
as large as it was last y ear. Audi is
now involved, along with Porsche,
BMW, and Mercedes Benz. Tony
Singer’s Automobilia show at Del Rey
Oaks again offered some great oppor-
tunities to buy original posters,
books, and other collectables. Again,
Monterey beckons with too many
things to do and not enough days in
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MONTEREY CAR WEEK, CONTINUED

See more Monterey Car Week photos on the following pages

Sir Stirling Moss and wife Susie led the Pebble Beach T our.

http://www.startribune.com/lifestyle/165662766.html?refer=y
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MONTEREY CAR WEEK, CONTINUED

Top left: 962; bottom left: Carmel Concours on the
Avenue—356B Roadster; bottom right: RSR (front),
934 (rear).



ANZEIGER / November  2012 18

MONTEREY CAR WEEK, CONTINUED

Clockwise from left: Legends of The Autobahn – Preparing for judging; Legends of The Autobahn—A pr etty Carrera
RS; Legends of The Autobahn—Jelly bean line up.
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Clockwise from left: Carmel Concours on the A venue 356 line up; seen in Carmel—
A real “Radio Flyer;” Carmel Concours on the A venue 356 line up; Pebble Beach
Concours—A Maharajah’s “Swan Cars”, Mama and baby.
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The Sausage Run: Oodles of Fun!
by Kathleen Ellis / Photos by Bob Ellis

Iwas intrigued with Joe McQueen’s description of Saturday’s Arrive and Drive and didn’t want to miss the last one
of the season. We hopped in “Speedy” and headed for Miller’s Homestead Restaurant, even though Mother
Nature had dropped the curtain on us. It was misting lightly and when w e pulled into the lot, only H arry

Danberg’s 911 was sitting there to greet us. 
We wondered if we had the wrong day or meeting location, but soon many other har dy drivers showed up to dispel

all rumors that Porsches can’t be driven in the rain.  Judging from prior Arrive and Drive attendance, there must have
been many “slackers” that weren’t interested in making a sausage r un, but it filled-in with the cars of 13 staunch
enthusiasts.  After we all assembled it was apparent that the weather didn’t seem to put a damper on good conv ersa-
tion amongst hardy ORPCAers prior to the driver’s meeting and subsequent depar ture. 

We headed roughly southeast, cruising roads such as Pete’s Mountain, Springwater Road and Fellows Road.  With
the low cloud ceiling, part of the drive took on almost a surr eal quality, on winding roads through timber punctuated
with fall color.  After a brief stopover at Barton County Park for the necessaries, we continued down the storied road
and the sky lightened somewhat, the mist abated; and although still not quite top do wn weather, we experienced
extreme Fahrvergnügen.

At our rest stops, conversations continued ... 
Ever hear of a burg (crossroads!) called Dickey Prairie? Me neither, although I can now say I have been there!

Speedy even got to cruise on some roads he hadn’t been on before. Try your Porsche on the curves of South Unger
Road. For a while we ran at the back of the gr oup, always an interesting perspective. It is invariably a thrill to look
ahead and see a pack of Porsches running together over hill and dale, around corners ... You get the picture.

Everyone planning on staying for lunch gather ed at the Mt. Angel Sausage Factory, shared stories, and completed
conversations begun earlier.  The food was good, my favorite was the apple streusel; yummy! The McQueens did a
great job on an interesting route, timing, etc;  a good time was had b y all! 

Thank you Joe and Ginny! n

See more Sausage Run photos on the following page
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SAUSAGE RUN, CONTINUED
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The eighth and final round of ORPCA’s Autocross season was held, unusually, on a Saturday this season. The
20th was a little late in the y ear, but a full-house crowd came out to enjoy one last go at squishing some
defenseless little orange cones. Most of the season championships were in hand, but a fe w really tight races

remained, so everybody came with their game face on. Trevor Turner-Rice provided a highly unique “laps around the
pool” layout that was put to a v ote in the driver’s meeting. Two laps was overwhelmingly approved and so a super-
long run, and less tries, was going to be the ultimate in demands for the driv er’s concentration (have you tried to
count to two while driving that fast?!).

The morning began cold, cloudy, and grey with some rain spattering off and on. The morning run group got off
slowly as the unique and challenging course was “ felt out,” but by the second runs the drivers (and course workers)
had the hang of it. The switchover was once again incredibly quick (thank you, workers, for proceeding to the trailer
immediately for assignments and check-in!) and the second r un group started with an almost-dry track and no rain
… until about halfway through the first runs, when the rain star ted again. Some people (your author!) had made the
decision for dry-condition tires …

When the water stopped spraying out fr om under the cars, we had our winners. No Mod class cars braved the rain,
so Greg Olsen will take home the trophy, and Gary Chapman did not run enough races for the r unner-up position.
Todd Averitt decided to give it one more shot in I01 in case somebody else came to take the championship , but alas
it was a solo shot, and he finished do wn one point. I02 had Paige Swenson take her first-ever victory over mentor Bill
Thorp—go Paige! Nobody ran enough I02 races for the tr ophy this season. (Continued on next page)

The End of the Road: Final Autocross of 2012
Story by Michael Pinto / Photos by Bob Schatz

Eric Freedle has a hydroplaning experience at Autocross!
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(Continued from previous page) P01
featured Ryan Tyson just squeaking
one out over Harry Danberg. They
were back-and-forth all day for some
great racing! Harry will take home
the trophy for the season. P02 was
one of the hotly-contested and
watched classes. Once again series
leaders Bill Thorp and Kathy Smalley
elected not to run in the class, and
Jim Parks came out to run, giving
Eric Freedle a shot to earn a full 10
points in a victory, and earn it he did
to claim the season trophy by just
two points over Bill! 

Jeff Gretz cemented his season tro-
phy with a victory over Bob Schatz
in P03. Barry Cogut maintained his undefeated season with an unopposed victor y in P04. Racin’ Rick Slavin
returned to form with an eight-second tr ouncing of Chuck Jarvie in S01. I have it on good authority that the last
outing for him was a fluke due to switching to winter/sno w tires too early … Bryan Brock placed third, earning him
the Runner-Up trophy for the season. 

In S03 newcomer Jeff Forsythe impressed with a solo victory in his new Carrera4 GTS. Hopefully we will see more
of him and the beautiful gr ey car next season?

The Non-Porsche classes have featured some of the hardest racing and closest battles all y ear. In NP-S, Wryann Van
Ripper was testing a new ChumpCar ($500 track cars) Honda Civic and astounded with a victor y. Co-driver John
Gonzalez was pried out of his SRT-4 to end up in fifth. S ammy Lin placed second and course designer Trevor Turner-
Rice nabbed the final podium spot to ensur e his season trophy. (We have it on good authority that he didn’t utilize
any course-designer-only shortcuts, either!) Carl Tanner was seventh to earn enough points for the season R unner-Up
slot.

NP-R had the return of Dallas Cutler with the class win and o verall Top Time of the Day award. He was quoted as
loving the “Evo weather.” Dallas also
secured the overall trophy over
Runner-Up Stephan Ryabinin. Co-
driver Kathy Smalley was second, and
couldn’t be quoted as she was laugh -
ing the whole day. Your author man-
aged second-to-last in his 1973 AMC
Javelin. It was slow, but it sure sound-
ed good! 

The end of the year autocross ban-
quet will be held at SyKart on Sunday
November 4. n

AUTOCROSS, CONTINUED
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November Social & Dinner
Wednesday, November 14 6:00 to 8:00 p .m.

CASA COLIMA MEXICAN RESTAURANT
6315 SW Capitol Highway
Portland, OR  97239
503.892.9944

Hosted by: Marlene MacEwan
Social Hour: 6:00 - 7:00 /Dinner Hour: 8:00 p.m.
RSVP:  socialevents@oregonpca.org

Casa Colima is a family-owned restaurant in Portland. We emphasize using fresh quality ingredients in all our
dishes. We offer personalized customer service, a full bar, and lots of enter tainment every time you dine with
us. Lounge around for sporting events or host a par ty with full-service catering in our restaurant. Enjoy

authentic Mexican food at competitive prices when you step through our doors. With so much on the menu to
choose from, deciding what to eat is the har dest part!

RSVP: socialevents@oregonpca.org

Club
Event

mailto:socialevents@oregonpca.org
mailto:socialevents@oregonpca.org
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One Enchanted
Evening

The Portland Golf Club, 5900 SW Scholls Ferry Rd, Portland

Please join us for an upgraded setting, socializing 
and scrumptious dinner, dancing to the “Design Band”

(from Parade and the 50th)

The cost has been reduced to $45.00 per person!
What a great deal!

Please register as soon as possible on Motorsportreg.com
**The first 75 to register will be eligible for a special raffle!**

(RSVP by November 25; $15 surcharge per person after November 26)

Please thank your Board of Directors for subsidizing this year’s party.  
The goal was to upgrade the par ty’s location 

and food and make it more affordable for everyone.
Please tell your friends and fellow members 

to join you for a fabulous evening!

Those not wanting to drive home…
Please make your reservation with the 
Phoenix Inn Suites at 503-624-9000 

or www.phoenixinn.com/tigard/.  $119 for King room.  
Shuttle will be available to and from the party.

**Please bring an unwrapped toy for a local charity**

Questions please call or email:
Marlene MacEwan 503-936-9887,

porsche82t@hotmail.com
Sue Denfeld 360-896-5885, socialevents@oregonpca.org

2012 Holiday Party 
Sunday, December 2, 2012

5:30 - 11:00 p.m.
No-Host Bar at 5:30 p.m.

http://www.phoenixinn.com/tigard/
mailto:porsche82t@hotmail.com
mailto:socialevents@oregonpca.org
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Auto Upholstery

Guy’s Interiors . . . . . . . . . . . . . . . 503.224.8657

Financial Advisor

Morgan Stanley . . . . . . . . . . . . . . 503.221.6262

Porsche Service & Repair

Canyon Auto Rebody. . . . . . . . . . 877.489.2520

Collision Rebuilders . . . . . . . . . . . 503.226.6311

Heckmann Thiemann . . . . . . . . . . 503.233.4809

Marque Motors . . . . . . . . . . . . . . 503.293.5386

Matrix Integrated . . . . . . . . . . . . . 503.443.1141

Sidedraught City . . . . . . . . . . . . . 503.548.6334

Stuttgart Autotech  . . . . . . . . . . 503.635.3098

Trackside Motorsports  . . . . . . . 503.236.2106

Porsche Sales & Service

Carrera Motors  . . . . . . . . . . . . . 541.382.1711

Sunset Imports  . . . . . . . . . . . . . 503.641.8600

Tires & Wheels

A-n-T Tire & Wheel  . . . . . . . . . . 503.236.2106

Wealth Management

Tribune Wealth Management  . . 503.603.0880

Wheel Polishing & Repair

Skip’s WheelWerks  . . . . . . . . . . 503.641.8001

Resource Directory

email us at wheelwerks@yahoo.com

mailto:wheelwerks@yahoo.com
www.stuttgartautotech.com
www.skipswheelwerks.com


GUY’s
INTERIOR RESTORATIONS
FULL-SERVICE AUTO UPHOLSTERY

ORIGINAL & CUSTOM INTERIORS

Sports, Luxury, Exotic and Classics
Foreign and Domestic

CONVERTIBLE TOPS - A SPECIALTY

LEATHER RESTORATION

DYEING AND COLOR MATCHING

503/224-8657
2016 NE Alberta St.

Portland, OR  97211

The Finest
Upholstery
for Your Car

Guy Recordon

Jim Enger
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Securities and Financial Planning o�ered through LPL Financial, member FINRA/SIPC. *As reported by Financial Planning magazine, June 1996-2011, based on total revenue.

Tribune Wealth Management is committed to building long-lasting relationships based on 
our honorable business practices and mutual trust and respect with our clients. Our caring and 
knowledgeable team has the experience to help you select investment tools and strategies designed
to protect and grow your wealth, while o�ering you our signature client service, in which your 
needs always come �rst.

We are backed by the resources of LPL Financial, the nation’s largest independent broker/dealer.* 
�is relationship provides us with industry-leading, unbiased research and a comprehensive array
of tools, resources and technology. Because LPL Financial has no proprietary products to sell, 
we have the freedom to o�er objective �nancial guidance and investment recommendations.

SERVING YOUR NEEDS, PROTECTING YOUR WEALTH

   Comprehensive Financial Planning
   Investment Management

   Insurance and Risk Management
   Estate and Retirement Planning

ERIC WISHAN, M.A., WMS
LPL Financial Planner

 503.603.0880
888.603.0880

eric.wishan@lpl.com
www.tribunewealth.com
10200 SW Greenburg Road, 
Suite 300, Portland, OR 97223

mailto:eric.wishan@lpl.com
http://www.tribunewealth.com
www.tracksideracetires.com
www.monteshelton.com
www.tribunewealth.com
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ecobiz.org

www.collisionrebuilders.net
www.heckmannthiemann.com
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n CARS FOR SALE
1987 944 Turbo, wht / burg, 109K miles in pristine
condition.  Purchased car in 04 and have spent over
$15,000 to keep in original “new” condition.  Have all
receipts. Includes rare “Saratoga top” along with the
original sunroof.  Always garaged, never driven in win-
ter.  Asking $11,950.  Craig Coleman, Portland, Or.
(503) 579-2116. Mecop720@hotmail.com (7/12)

n OTHER

Winter storage for your Porsche. Heated and secure
building at our home between Beaverton and Hillsboro.
$125 per month. 503.915.2364.
racefans@onlinenw.com  (10/12)

OZ Alleggerita HLT lightweight wheels 8x18 and 9x18.
Approximately 5 lbs. lighter each than Porsche wheels.
Factory sizes and offsets for Boxster/Cayman and S
models.

Excellent condition.  $1,295  (360)210-7900

Hoosier A6 tires in 245/35/18 and 275/35/18.
Excellent condition.  Approximately 80% remaining
tread with even wear.  New approx $1300.  Sell for
$450 and will include one 

additional front and rear spare (6 tires total).  (360)210-
7900

Yokohama Advan Neova AD07 Tires

2ea 205/50R17 @ 7/32” left  

2ea 255/40R17 @ 6/32” left.

$100/set - Randy - 503.524.8888

paellero@comcast.net (4/12)

Porsche 911 Outdoor Car Cover (incl. lock)  + Front
end cover for Porsche 911 Carrera. Smooth-fitting out-
door car cover featuring full-color Porsche logo.  Water-
repellent fabric protects your Porsche from extreme
weather. $175.  (New $320) Gabi Kirkemo, cell:
971.409.2852 (6/12)

See page 4 for information 
on placing Marketplace 
advertising

Marketplace

Wilkommen
Mark Gibson

1998 993

Alison Burger
1989 Carrera 4

John Burger

1985 928S

Denny Dick

2006 911

Anniversaries
5 Year Anniversary

Richard Duperon / Debbie Duperon

Jillian Dupuis

Vic Krisciunas / Tammie Krisciunas

George Clark

10 Year Anniversary

Lane Rude / Mary Rude

mailto:Mecop720@hotmail.com
mailto:racefans@onlinenw.com
mailto:paellero@comcast.net
www.sidedraughtcity.com
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Announcing the Anzeiger
Cover Photo Contest!

Grab your camera, and take your best shot. Send in your best Porsche-related photo, and
maybe it will appear on an upcoming co ver of Anzeiger, the Oregon Region’s award-winning
magazine. Enter as often as you like.

Details: Picture Format: Remember that the cover is vertically orient-
ed. That’s Portrait if you are a technical type. I f you aren’t, that means
turn your camera sideways.

Remember that many digital cameras and softwar e compress the
image so much that it becomes unprintable when w e try to blow it up
to usable size. To not waste your time and perfect photo, set your cam-
era for its highest resolution. That’s the one that uses the most memor y.

The fame: Winners will receive major credit in the magazine, so all
your Porsche friends will know how great a talent you are.

Send your entries to: Bob Schatz, Photo Editor. at 
bob@allusaarchitecture.com

mailto:bob@allusaarchitecture.com



